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Abstract: Today, firm’s main aim is not only just sell products and services, but also
they want to create long tearm, and sustainable relashenship to cutomer.it made to
loyalty and commitment among people. The aim of this article is an investigation to
brand physical characteristic on brand loyalty. Study in terms of objective and
descriptive methods. statestical socity is Lahijan customer Meli bank which are 50000
people.This figure is derived the Bank of Informatics. The method of sampling is Non-
probability, and data were collected through a questionnaire. The validity of the
questionnaire according to the standard of the original questionnaire and the
Reliability was assessed by Cronbach's alpha. Research hypotheses are: Brand loyalty
is influenced by physical characteristics, The physical characteristics affect on
satisfaction , physical characteristics affect on brand attitude , Attitudes affect on
customer satisfaction , Attitudes affect customer loyalty and The impact of customer
satisfaction on brand loyalty.Data was ghathered by questioner and analized by Lisler
software. Result indicated that all hypotetise were accepted.
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