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In this study examines the relationship between individual characteristics and
environmental factors have been discussed with the customer.The study population
consisted of 350 subjects were ed as sample using Cochran formula is 184
persons.Pearson's test was conducted to analyze the results reveal it is The
relationship between personal traits and customer satisfaction in hospitals and clinics
in Astaneh Ashrafieh, the relationship between emotional intelligence and customer
satisfaction in hospitals and clinics in Astaneh Ashrafieh The relationship between
internal marketing and customer orientation in hospitals and clinics in Astaneh
Ashrafieh and the relationship between management and customer-oriented services
in hospitals and clinics in Astaneh Ashrafieh there.
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