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The purpose of this study was to investigate the effect of the quality of online
services for power generation systems and customer satisfaction (internal) on
strategic performance due to management commitment in the technical office of the
production company of Guilan province. According to the components of the quality
dimensions of online services Security, reliability, accountability, competence, ease
of use, internal customer satisfaction), and the strategic management and
operational commitment of the power company. The current research is applied in the
field of applied information and in terms of collecting information in the field of
information, the research method in this study is based on the form of hypothesis of
descriptive and analytical type of causal. The statistical population of this research is
all the top, middle and top level managers in the Gilan Electricity Distribution
Company. According to the data obtained the referral to the Gilan Electricity
Distribution Center, the statistical population is estimated at 87. How to calculate the
sample size using the Cochran formula. . Therefore, the available sampling method
has been used to reduce the research units. Using the Cochran formula with a
population of 87, the required sample is estimated at 72. The designed questionnaire
was designed after its validity Through content validity and reliability through
Cronbach's alpha, it was distributed throughout the statistical society. And to
calculate the Cronbach's alpha coefficient, version 23 of SPSS software has been
used. The findings of the research indicate that there is a significant relationship
between the components of the quality of online services dimensions and the
commitment of management and strategic performance of the power generation
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company in Guilan province.
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