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Abstract Loyalty is an important factor in any kind of management decision making
and financial analysis. The customer rebate rate is a critical component in life-cycle
value analysis and a tool for providing short-term decisions. The main purpose of the
present research is to measure the impact of product and brand affiliation of the
Social Security Organization on the ability of insurance companies to succeed on
insurers' loyalty. Therefore, 391 insured persons were ed by inaccurate method. In
this study, a questionnaire was used to collect data. Factor analysis (0.841) was used
to investigate the exploratory validity of the research questions. To determine the
reliability of the questionnaire, Cronbach's alpha (0.911) was used. Also, to test the
hypothesis of the research, structural equation technique and Lisrel software have
been used. The results of descriptive statistics show that the dependency variables of
the social security organization and the succession capability of insurance companies
have the highest mean and the social affiliation variable has the least dispersion.
Therefore, the average value of all variables is close to the middle. It was also found
that all variables follow the normal distribution. According to the results of inferential
statistics, the dependence on products of the social security organization has a
positive and significant effect on the loyalty of the insured persons directly with a
coefficient of 79%. While the dependence on the products of the social security
organization has a positive and significant impact on the degree of brand affiliation
with 47% intensity on the loyalty of the insured, it has finally been shown that the
effect of succession of insurance companies has a significant negative effect on
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loyalty.
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