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Today, companies use different tendencies to increase their market performance.
innovation has particular importance between these tendencies. Accordingly, this
research attempts to investigate the intend to innovate in the services and
performance of the company in Guilan province telecommunication company. The
research method is descriptive-survey method and its purpose is applied, and the
method of data collection is a field and the tool is a questionnaire. In the present
study, the statistical population of the survey is all the telephone staff of the
Telecommunication Company of Guilan Province. With attention to the total number
of statistical population and according to the Cochran formula, the sample size is 311
people. And available non-probability sampling method was used. Data were analyzed
using SPSS software version 20 and smart pls 2. The results of this study showed that
the main model of research is well fitted and the results of the hypotheses show that
the orientation of service creation and the direction of delivery of services with the
company's performance have positive and significant. Also, results showed that
customer orientation have a positive and significant relationship with company
performance. But and technology orientation does not have a positive and significant
relationship with company performance. Also, results showed that customer
orientation and technology orientation have a positive and significant relationship
with company performance. The results showed that technology orientation has a
positive and significant relationship with the orientation of service creation and
service delivery. And technology orientation has a positive and significant
relationship with customer engagement. On the other hand, the results indicate that
the technology orientation with the company's performance has a positive and
significant relationship with the mediating role the creation of services and the
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provision of services. Finally, the results showed that the orientation of technology
with the company's performance has a positive and significant relationship with the
mediating role of customer interaction.
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