
 

Impact of travel experience
dimensions on destination loyalty by
mediating tourist satisfaction (Case
Study: Tourists in Gilan Province)
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Considering the capacity of the province of Gilan to attract domestic and foreign
tourists, many tourists prefer to have a short stay or to travel to the province long
distances.Therefore, the profitability of tourism has not been sufficient. Considering
the importance of this issue in this study, the effect of travel experience dimensions
on destination loyalty by mediating tourist satisfaction in Guilan province has been
investigated. This research is based on the descriptive nature of survey type and in
terms of its purpose. The population of the study consisted of visitors Guilan
province. To calculate the sample size, the Cochran formula was used for unlimited
society, and the sample size was 350, and was inaccurately available among travelers
living in coastal cities such as Langroud, Anzali, Kishash, Rudsar and Astara.
Distributed. The data gathering method was fieldwork. A questionnaire tool was used
to collect information. To test the reliability of the questionnaire, Cronbach's alpha
was used which was more than 0.7 for all variables. Structural equations and SPSS
and SMART PLS2 software were used to analyze the data. Out of the 11 hypotheses
presented in this study, 8 hypotheses were confirmed and 3 hypotheses were not
approved. Approved hypotheses are the effect of tourist satisfaction on destination
loyalty, the impact of coastal attractions on tourist satisfaction, the impact of
individuals on tourist satisfaction, the impact of services and facilities on satisfaction,
the impact of safety and health on tourist satisfaction, the impact of coastal
attractions on loyalty, the impact of individuals On destination loyalty, the effect of
destination value on destination loyalty), but the effect of services and facilities on
destination loyalty, safety and health effects on destination loyalty and the effect of
destination value on tourist satisfaction is not significant. The most severe impact is
on the effect of tourist satisfaction on destination loyalty and the lowest impact
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intensity on the impact of services and facilities on tourist satisfaction.
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