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The main purpose of this study was to investigate the effect of cognitive factors on
green purchase behavior. The research method was descriptive-correlational. The
statistical population of this study was all students of Islamic Azad University of
Rasht. Using convenient sampling method, a sample of 370 students was ed. The
research questionnaires included green purchase behavior, green purchase intention,
Attitude towards green products, environmental knowledge, perceived effectiveness
and environmental concern. The research hypotheses were examined using the
structural equation model in Amos software version 24. The research findings
indicated that green purchase intention have a significant and direct effect on green
purchase behavior. Also, perceived environmental knowledge, environmental
concern, customer perceived effectiveness and attitude towards green products have
a significant and direct effect on green purchase intention. Finally, perceived
environmental knowledge, environmental concern, customer perceived effectiveness
has significant and direct effect on attitude toward green products. Perceived
environmental knowledge, environmental concern, customer perceived effectiveness
and attitude toward green products have an indirect effect on green purchase
behavior. Also, perceived environmental knowledge, environmental concern,
customer perceived effectiveness has an indirect effect on green purchase intention.
Perceived environmental knowledge, environmental concerns, perceived customer
effectiveness, attitudes towards green products and green purchase intention have
been able to predict 30 percent of the variance of green purchasing behavior.
Perceived environmental knowledge, environmental concerns, customer perceived
effectiveness, and attitudes towards green products have also been able to predict
40 percent of green purchase intention. Further, perceived environmental knowledge,
environmental concern and perceived effectiveness of the customer have been able
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to predict 26 percent of the variance of attitudes towards green products.
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green products, environmental knowledge, perceived effectiveness and
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